
GOOD SEO DOESN’T (HAVE TO) 
EQUAL FUGLY DESIGN



WHAT’S 
“GOOD”  

WEB DESIGN?



Animation: 
Parallax

http://www.templatemonster.com/demo/58881.html



Animation: 
HTML 5

http://www.electricenjin.com



Full Screen Visuals: 
Background video or photo



Scrolling Pages: 
Vertical



Scrolling Pages: 
Horizontal

http://www.designwithdirection.com/company/#team



Typography Accents: 
Typekits, CSS3 styles



WHAT’S 
“GOOD”  

SEO?



+  Keywords: url, h1, links

+  �Page load speed: good code,  
limited plugins, optimized images

+  Incoming links: quantity, quality

+  Relevant content: topic, length

+  �Mobile Friendly: simplified menu,  
finger-friendly buttons, resized content

SEO Best Practices



A website only 
concerned 
with {pick one} 
design or SEO 
will suck.
It’s about balance to create the best 
possible experience for the user.



+  Design: use animation responsibly 
		  —  motion sickness 
		  —  slow page load speed

+  SEO: too many keywords in text 
		  —  people don’t read…they bounce 
		  —  reads like a robot…and Google knows

Balanced Design & SEO =  
Best Experience for the User



+  Higher Ed: prospective student 
		  —  expects social media 
		  —  viewing on smartphone

+  Library: senior citizen 
		  —  confused by non-traditional navigation 
		  —  sensitive to poor text color contrast

Balanced Design & SEO =  
Best Experience for YOUR User



+  Industry can be less progressive than B2C 

+  Lots of internal politics/decision makers 
		  —  designer: make it pretty 
		  —  developer: make it work 
		  —  marketing: make it rank/convert

+  �Large websites lead to retrofitting vs.  
a full redesign

Challenges for edUi Attendees



+  Small changes are less scary  
		  —  landing page 
		  —  A/B split major pages

+  Prove/test effectiveness through data 
		  —  bounce rate 
		  —  time on page 
		  —  conversions/events

Aim for Gradual Evolution













+  Set up a CDN (content delivery network) 
		  —  WordPress: W3 Total Cache plugin 

3 SEO Usability Tips  
(that won’t make your site fugly)



+  Check image file size 
		  —  Resolution: 72 dpi  
		  —  Dimensions: actual size  
		  —  Metadata: technical info 
 
		  —  Existing uploads: WP Smush 
		  —  �New uploads: ImageOptim (Mac) or 

RIOT (Windows)

3 SEO Usability Tips  
(that won’t make your site fugly)



+  Install an SSL certificate 
		  —  �establishes a secure encrypted 

connection between browser and 
server

		  —  �used to be just for e-commerce,  
now good for Google

		  —  �trust factor for users

		  —  free through letsencrypt.org

3 SEO Usability Tips  
(that won’t make your site fugly)



+  Un-Web 2.0 buttons

		  —  �flat design

		  —  square or subtly rounded edges

		  —  icon for added clarity 

3 Design Usability Tips  
(that won’t tank your rankings)



+  Add icons (w/ alt. text!)

		  —  �adds visual interest

		  —  �accessibility = label with action,  
not image descriptor

3 Design Usability Tips  
(that won’t tank your rankings)



+  Custom 404 error page

		  —  �apology message

		  —  �search box and/or links to pages

3 Design Usability Tips  
(that won’t tank your rankings)



+  Schema markup 
		  —  <h1>Why Kiwi is the Best!</h1>

		  —  �<h1>Why <span 
vocab=“http://schema.org/” 
typeof=“LocalBusiness”><span 
property=“name”>Kiwi</span></
span> is the Best!</h1>

Stay Ahead of the Curve: 
Future of SEO + Design



Stay Ahead of the Curve: 
Future of SEO + Design
+  AMP = accelerated mobile pages



QUESTIONS?


